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HERE COMES THE DETAIL

1 ARTROCKER MAGAZINE 
Our monthly print publication goes from strength to strength. 
As a result of  COMAG coming onboard as our official distributor 
in September 2010 we now have an all new look magazine and I’m 
pleased to say that for sixth year running our circulation figures have 
increased. It has always been our aim to increase at a sensible level so 
we can have longevity and react to the needs of  our market. Now we 
have surpassed our 100th Issue we can’t wait for the 200th one ! Each 
issue of  Artrocker Magazine comes with a free CD covermount and 
we now boast the famous lead singer of  The Charlatans; Tim Burgess 
as a staff  writer and the legendary Gavin Watson and Peanut from The 
Kaiser Chiefs in our Photography team. 

We have come along way over 100 issues!

2010 – NEW LOOK2007

2010 – ISSUE 1002006

20092005

20082004

Feat: The Jesus & Mary Chain, Tweak Bird, Clinic, The Black Angels…FREE CD THE ONLYMONTHLY TOREVIEW OVER 100SINGLES &ALBUMS!
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ONSALE DATES & 
DEADLINES
COVER	 ONSALE	 BOOKING &
DATE	 DATE	 COPY DEADLINE

Jan/Feb 2011	 2nd Dec 2011	 19th Nov 2010
		  Xmas/New Year Bumper Issue

Mar 2011 	 3rd Feb 2010 	 19th Jan 2011

April 2011 	 3rd Mar 2011	 18th Feb 2011

May 2011 	 7th Apr 2011	 23rd Mar 2011

Camden Crawl	 30th Apr 2011	 12th Apr 2011
Special Edition		  Camden Crawl Special Edition
		  (A5 Size FREE to all ticket holders)

June 2011 	 6th May 2011	 20th Apr 2011

July 2011	 2nd Jun 2011	 18th May 2011

Aug/Sep 2011	 7th Jul 2011	 23rd Jun 2011
		  Summer Bumper Issue

October 2011	 1st Sep 2011	 18th Aug 2011

November 2011	 6th Oct 2011 	 21st Sep 2011

December 2011	 3rd Nov 2011	 19th Oct 2011

Jan/Feb 2012	 1st Dec 2011	 17th Nov 2011
		  Xmas/New Year Bumper Issue

RATE CARD
OUTSIDE BACK COVER 	 £	2,800

INSIDE FRONT COVER	 £	2,500

DOUBLE PAGE SPREAD	 £	3,200 

FIRST RIGHT HAND PAGE	 £	2,000

FULL PAGE	 £	1,650

HALF PAGE	 £	 950

QUARTER PAGE	 £	 550 

CREATIVE ADS
Strip ads, book ends, islands and more creatives all available on 
request

THE STATS
CIRCULATION: 38,785 (UK & Ireland) | 45,889 (including exports) 
READERSHIP: 137,667 (On average 3 people read 1 copy)
DISTRIBUTOR: COMAG 
STOCKISTS: WHSmiths, NUS On Campus Book Shops, HMV, 
Independent Records & Independent Newsagents
PRICE: £3.50 
COVERMOUNTS: Free CD every issue 
AVERAGE READER AGE: 23 
READER GENDER: 69% Male 31% Female 
SOCIAL GROUP: 84% ABC1

MUSIC
We cover a wide scope of  music genres but all with one thing in 
common, they are all cutting edge, influential, important and forward 
thinking. If  you want to quote genres of  music then think Rock’n’roll, 
Electronica, Indie not forgetting the finest Dance, Metal, Hip Hop, Grime 
and sub genres when they crosses over. Bands which we consider to be 
Artrocker range from Arctic Monkeys to Nick Cave, from Roxy Music 
to The Horrors and from Metronomy to Bombay Bicycle Club. 

NEW BLOOD
Where new music matters
This is our new bands section. We tell our 
readers the newest hottest bands they should 
be listening to before anyone else. New Blood is 
also a brand within a brand in which incorporates 
New Blood Live UK Tours, New Blood Studio 
Sessions, New Blood Album Releases 
& Downloads. There is a sponsorship 
opportunity for a brand to work with us on 
this. Please contact us for further detail.

REGULAR FEATURES
Equals regular readers
These include 10/10, My First My 
Last My Everything, Rated & Slated, 
A Happy Medium, Classic Album, 
Artrocker Legends & Icons, Five Years, 
Where the Art on your Sleeve, Mood 
Music, Artrocker Radio and Tellin’ 
Stories. The later feature is written by 
our new staff  writer Tim Burgess, the 
lead singer of The Charlatans who are 
in their 20th year of stardom. 

Every month 
we put 10 
quick fire 
questions to 
one of our 
favourite 
people in 
the biz to see 
what makes 
them tick. This 
month we put 
the questions 
to part-time 
solo artist 
and full-time 
Maximo Park 
frontman, 
Paul Smith

Happiness is notoriously 
diffi cult to buy, but our 
intrepid reporter Toby 
Rogers confronts a band 
who thinks it’s easy… 

In 1964, four famous Liverpudlians 
told the world that money can’t buy 

love. But what about happiness? Well, 
it’ll pay for a better class of misery, 
that’s for sure. Lifting their moniker 
from a track by German electronica 
producer Boys Noize, Newcastle-based 
outfi t Let’s Buy Happiness deliver the 
kind of delay-laden angst-pop the 
Twilight set will swoon for. Layering 
frontwoman Sarah Hall’s aching vocals 
over shimmering guitars straight 
from the U2 songbook, the youthful 

fi ve-piece tower over most of their 
contemporaries. Picked for the John 
Peel Stage after wowing Emily Eavis 
and co. at this year’s Glastonbury 
Emerging competition (they didn’t 
win but were invited to play anyway), 
the band look set to join fellow North 
Easterners Frankie & The Heartstrings 
among indie’s brightest hopes. 
Firstly, how are things going?
Sarah Hall: They’re going really 
good. Just fi nished up on making 
a video for “Six Wolves” which I 
directed and made artwork for.
Tell me about Let’s Buy 
Happiness; how did you get 
together?
SH: James [Hall, guitars] and Kingy 
[drums] have been friends since the 
pre-teens. Same for Graeme [guitars] 
and Mark [bass] and I’m James’s 
sister so after meeting through 
friends and parties we just kind of  
started something up.
You played Glastonbury. How 
did that go?

SH: It was great. Still weird to think 
we’ve played on the John Peel Stage. 
One of  my best memories as yet.
What were your favourite 
moments from that legendary 
festival?
SH: Being on the side watching the 
Foals, and having a big water fi ght 
after we played.
You’ve been billed as Newcastle’s 
brightest indie hope for a while 
now. How does that feel?
SH: It’s pretty great. The Newcastle 
scene is so fresh at the moment. 
What’s it like getting so much 
attention?
SH: Hard work. We have expectations 
to live up to. No getting intoxicated 
before we play.

How would you describe the band 
to someone who hasn’t heard you?
SH: A mixture of  dreamy indie, and 
some lyrical folk
How do you approach 
songwriting?
SH: Songwriting is always a group 
effort, starting with a rhythm guitar 
or maybe a drum and bass. It all 
works and we all add our own thing 
to the song. Seems to have worked 
out okay so far
Who/what infl uences you most 
as musicians?
SH: Animal Collective, Land of  Talk, 
Death Cab For Cutie, The Shins, 
Foals, M83, Tokyo Police Club, 
Modest Mouse... 
What are your plans for the 
future?
SH: We release our new single ‘Six 
Wolves’ in October with a follow up 
EP/single 2011, produced by the 
great Mick Ross, from Soundtrack 
For A B-Movie. We also have a little 
tour planned for the south. 

Lets Buy Happiness
New blood 10 out of 10

of  our songwriting process as 
it does on ‘Margins’, but, as the 
singer, listeners can hear a clear 
link. Having said that, I wanted to 
sing differently, more like I do at 
home when I’m by myself, so it 
inevitably sounds different to the 
band, where I’m more aggressive 
and full-on. Generally, I also listen 
to slower, more intimate music, so 
perhaps this album refl ects that. 

 4. Where did you record your new 
album and how much infl uence 
does environment have on your 
song-writing?
I recorded it in my mate’s 
bedroom, ‘round the corner from 
my house, which I think you 
can hear. There are certainly no 
glossy production values and it’s 
extremely empowering to realise 
you can make an album that you 
like without getting involved with 
the time and expense of  the music 
industry. I think the recording 
process ended up complementing 
the lyrics and style of  the songs in a 
very natural way. 

5. Who has been the biggest 
infl uence on your music? 
In terms of  my current attitude 

1. Where are you right now and 
what are we interrupting? 
I’m in Newcastle, about to leave the 
house and go for Sunday dinner.

2. How does it feel to be doing 
your own solo record after the 
‘band thing’ with Maximo Park? 
Are you feeling lonely?
The band is just one part of  my 
life that I was happy to focus on 
for the past 6 years, but once I had 
fi nished the songs on ‘Margins’, I 
was ready for a change of  priority. 
Making music isn’t really about 
paying much heed to categories 
or expectations. It feels odd to be 
without the other lads in Maximo 
Park, since that’s what I’ve become 
used to, but because I have a new 
band of  excitable friends with me 
when I play the shows, I don’t feel 
too lonely.

3. Has the music you’ve written 
in Maximo Park carried over into 
your solo work or are you going for 
something totally different?
I just make the music that feels right 
at the time rather than attempt to 
force wholesale change. Inevitably, 
as one fi fth of  MP, not as much of  
my input reaches the end product 
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5Scottish cooking terms 
derived from French

Ashet from ‘Assiett’ - a large platter

Cannel from ‘Cannelle’ - cinnamon

Collop from ‘Escalope’

Gigot from ‘Gigot’ - leg of mutton

Howtowdie from Hétoudeau - a 
boiling fowl (Old French)

5 Scottish Vegetables

Clapshot

Curly Kail

Neeps

Rumbledethumps

Tatties

5 Scottish Films

Gregory’s Girl

Local Hero

Shallow Grave

That Sinking Feeling

Trainspotting

5 Scottish Books

The Heart of Midlothian by Sir 
Walter Scott

The Wasp Factory by Iain Banks

Huntingtower by John Buchan

The Citadel by AJ Cronin

Kidnapped by Robert Louis 
Stevenson

A Bunch Of Fives
…all things Scottish

RATED
European food
Nestor: When you’ve been on 
the road for a while living on a 
diet of  crisps, beer and water 
and motorway M&S pasta pots, 
the spreads put on in Europe 
can bring actual tears of  joy. 
Highlights include steaks, fine 
wine, brilliant meatballs and 
Cactus sorbet.
Doug: Also, on a menu in Frankfurt – 
‘Ladysteak - for the female watching 
her fi gure, a smaller steak with usual 
sides’. Nestor had that one.

Gold Panda
Katie & Nestor: We were anticipating 
a great album from Derwin, just 
going on the live shows we’ve played 
with him in the last year, but I think 
its taken us all by surprise just how 
brilliant it is. If, for some reason, you 
haven’t heard it yet, for the sake of  
your ears go listen now. 
Doug: Thirded

Dirty Projectors
Katie: Saw them at Latitude earlier 
this year and since then have been 
listening to an album at least once a 
day. So there.

Dutch Uncles
Katie & Nestor: We’ve just had 
the pleasure of  taking these 
schloggleball champions (ask them) 
on the road. The song Cadenza 
from their forthcoming record takes 
me to my happy place. 
Doug: Thirded

Bimbo’s Cantina, Seattle
Katie: This watering hole was 
where we spent the most time 
outside the studio during our 
recording in America. Locals 
told us of  the ‘Seattle freeze’ 
over frozen maragritas, but our 
reception never seemed frosty. 
Windowless and fun-filled, we 
never left this place before 
closing. Bonus fact; our Twitter 
background photobooth photo 
was taken here. 

Premixed cocktails for festivals
Katie: As a change to the usual 
beer or cider, I decided to grasp 
some varieties of  can this festival 
season. Premixed margarita 
scored low but pink grapefruit gin 
+ tonic and (surprisingly) piña 
colada were top of  the alcopops.

Rated & Slated

This issue: Sky Larkin share the 
delights of European food and 
why over packing sucks

Take 5
Doug: Not the band (nothing against 
them), but the brilliant Hershey’s 
chocolate bar. Say what you want 
about the chocolate tasting like 
sawdust that’s been used to soak up 
vomit in a school corridor, these are 
amazing. Caramel, Salted Pretzel and 
Peanut Butter, covered in chocolate. 
I don’t usually like sweet things as 
when I was a youth I went a bit mad 
with the sweets, having not been 
allowed them until I went to high 
school and could buy them myself. 

SLATED
Excess baggage fees
Nestor: There’s not much worse than 
getting all excited about riding the skies 
to foreign lands, only to then decide 
what musical bits and pieces to take 
and what to leave behind. I imagine it’s 
like picking a favourite child (unless you 
actually have a favourite child that is).

Budweiser Clamato Beer 
Katie: An American tour discovery. 
It’s premixed tomato juice, clam 
juice and bud. Vomit in a can.

Nothing else
Doug: The sun’s out and I’ve just 
bought some sand paper. I can’t 
think of  anything I dislike. If  you 
know me you’ll know all about my 
sunny disposition, and my complete 
inability to ‘hate’ anything. Apart 
from root beer.

8
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Classic album

“That meat in your mouth as you savour the 
fl avour, of  MURDER”… That’s right, put 
down the bacon sandwich, sit in the corner 

and think about what you’ve done wrong.
Two and a half  decades have done nothing to dull the 
impact of  arguably The Smiths’ defi ning, and most 
remembered, statement. The quiff  had spoken, and 
with Johnny Marr’s increasingly sophisticated melodies 
and use of  instrumentation, the nine other equally 
fl awless tracks also featured on the L.P ensured their 
message would live on. Whilst ‘The Queen Is Dead’ 
may be commonly regarded as the strongest effort 
from The Smiths, it’s ‘Meat is Murder’ that still adorns 
t-shirts, bedrooms and hearts across the globe.

Come 1985 the band lived in an atmosphere of  
expectation, with a self  titled debut and the following year’s 
John Peel backed compilation ‘Hatful Of  Hallow’, both 
proving critical and commercial successes, both breaking 
the UK top ten. Industry and fans were eager to see what 
could possibly follow the new ground covered by tracks 
such as ‘Suffer Little Children’, ‘William, It Was Really 
Nothing’ and of  course the immortal ‘This Charming Man’; 
with the Top of  the Pops appearance noteworthy even 
today for its use of  gladioli. Up and down the country kids 
soon donned NHS glasses, Rickenbacker guitars and began 
reading Wilde, desperate to feel closer to Morrissey’s 
kitchen sink lyrics/poetic realism delivered with jangly 
guitar hooks and solid bass work. 

A cult was born; Indie as it’s known today got its 
fi gureheads and popular British music as a whole was 
forever changed. In short the often ‘diffi cult’ second 
album had a very large and very hungry audience 
waiting for it.

Entering the studio in the winter of  ‘84 the band 
were ready to expand their musical and lyrical themes, 
keeping the melodic arrangements and sharp wit that 
had garnered them acclaim, but aiming them fi rmly 
at the establishment. Production control was also 
paramount, with their debut going through two sessions, 
two producers and continuing to be released despite 
frontman Morrissey’s claim that it ‘wasn’t good enough’ 
due to pressure of  escalating costs. Grabbing Stephen 

Street as engineer (who would work on the following 
two albums) Morrissey and Marr opted to produce the 
album. Evolving from the more simplistic guitar-driven 
60s sound apparent before, the new tracks became 
more lush and layered without losing any of  their bite 
or drive. Piano, peddles and sound effects were utilized, 
creating a chiming, echo-fi lled world for the songs to live 
in; anguish and social unrest delivered via silk smooth 
audio. Morrissey’s tortured and troubled characters still 
danced to the same tune but now they danced with even 
more grace and panache. 

Opener ‘The Headmaster Ritual’ instantly sets 
the tone for the next forty minutes, the arrangements 
are more complex as Morrissey sets his sights on the 
educational system of  his beloved Manchester, an act 
that irritated the city’s board greatly. “Belligerent Ghouls, 
Run Manchester Schools, Spineless Bastards All’ – easy 
to see why. 

The bullied boy fi nally had his revenge, revenge 
that millions could enjoy and relate to themselves. The 
depression and pain now had more context, location, 
and thus a greater sense of  narrative; pupils new and old 
could relate to their own stuck up teachers wearing the 
‘Same Old Suit Since 1962’. ‘Rusholme Ruffi ans’ followed 
exploring fairground love with a rockabilly soundtrack, 
‘Nowhere Fast’ the bleak existence of  being trapped 
in a lifeless town, and single ‘That Joke Isn’t Funny 
Anymore’, the effects of  one’s confi dence being crushed 
by the media. ‘How Soon Is Now’, though not originally 
included on the UK releases, is now accepted as part of  
the album’s legacy; a near seven minute epic with one of  
the 80s best guitar riffs, strangely remaining in the public 
consciousness in part thanks to its use (albeit a cover) in 
poor-man’s-Buffy supernatural show ‘Charmed’. 

From its edited cover image (a still from Vietnam 
doc ‘In The Year Of  The Pig’) declaring war on the 
meat industry itself, to the content within, The Smith’s 
sophomore album stands for everything that Artrocker 
and music in general should stand for. To be lasting, to 
actually say something, to truly speak to those who hear 
it – and most importantly to remind people to eat less 
pork/beef/lamb/anything with legs.

This month Sam Walker-
Smart takes a look at 
The Smith’s iconic, genre 
defi ning second album. 
Quarter of a century 
on and it’s still creating 
vegetarians left right 
and centre… 

Album: Meat Is Murder

Released: February 1985

The Smiths: 25 Years Of  Wit, Vulgarity & Sorrow

5 Great Solo Albums

These Foolish Things Bryan Ferry

Transformer Lou Reed

Pastic Ono Band John Lennon

Euroman Cometh Jean Jaques 
Burnel

An Evening With Wild Man 
Fischer Wild Man Fischer

5 Games To Play Alone

by Artrocker Gamesmaster Matt Allard

Most games nowadays have a 
multiplayer element, the games here 
have shunned the multiplayer side 
to concentrate on a great single 
player experience.

The legend 
of Zelda: 
Twilight 
Princess (Wii) 
It’s very rare 
for a game 
to appeal to 
such a wide 
audience but 
Zelda manages 

to hit the spot. An epiccampaign 
that’ll have you spend around 
70hrs on the fi rst playthrough

Batman Arkham Asylum
(360/PS3) I’ve banged on quite a bit 
about this game in Gamesrocker, but 
that’s because it is a great single player 
experience, everybody who’s into 
their games should have played this.

Mario Galaxy 
or Mario 
Galaxy 2
(Wii) Another 
Nintendo entry, 
but they just 
know how to 
make great 
single player 
games. To 

collect all the stars on either of 
these two titles will take even the 
best gamer some time.

Angry Birds (iPhone) In hindsight 
this should’ve also been in the 
bargain games top 5 from Artrocker 
last month. At 59p this game is 
tremendous value for money and 
extremely addictive.

The Legend of Zelda: The Phan-
tom Hourglass or Spirit Track 
(DS) Another one for Nintendo, and 
one for those on the move. Just like 
the home console versions of Zelda, 
the DS versions appeal to everybody, 
but with some clever twists using 
the DS’s touch screen and sensor.
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it would be someone like Arthur 
Russell, who changed genres 
with each record but retained an 
everyday warmth and emotion to his 
songwriting. 

6. What new bands have been 
playing on your stereo lately and 
can we expect to see any of  them 
supporting you on your upcoming 
tour?
I’ve been listening to the electronic 
artists James Blake and Joker, but 
also enjoying the American lo-fi  
experimentalism of  Julian Lynch, 
Ducktails, Emeralds and Oneohtrix 
Point Never. A friend gave me 
Frankie Rose & The Outs’ new 
album, which I also really like.

In terms of  British bands, I 
tried to get Veronica Falls to play 
with me but, in the end, it would’ve 
been too expensive to take another 
full band on the road, so I’ve asked 
Gravenhurst, who I think is severely 
under-rated. 

7. Talking of  live shows, you’re 
back on the road, but what’s been 
your strangest gig or on the road 
experience?
Being assaulted by a stage invader 
at the Kentish Town Forum who 
wrestled me to the ground during 
a fund-raiser for the No Surrender 
charity. He insisted he loved me as I 
began to choke.

8. Your fan base seems like a very 
dedicated bunch, and almost cult-
like in their love of  you and your 
music, have you ever received any 
unusual fan gifts?
Robotic Pandas with fl ashing red 
eyes and an eerie metallic groan.

9. Since you appeared on your 
fi rst-ever front cover, here in 
Artrocker way back in 2005, 
you haven’t been photographed 
without a hat, have you ever 
thought of  ‘doing a Liam 
Gallagher’ and designing your 
own fashion line specialising in 
hats?
Nope. 

10. Finally, what’s been the 
funniest rumour you’ve ever read 
about yourself?
That I was on drugs.

Paul releases single ‘Our Lady of  
Lourdes’ on 1 November on his own 
label Billingham Records, and will 
be touring the UK from 23 November.

My First My Last, My Everything
My First
The fi rst gig I ever went to was a 
French mainstream artist called Julien 
Clerc. It’s not really funky to say that, 
but I was eight and my mother took me 
there, so I guess it gives me an excuse

My Last
The Last gig I saw was from a band 
called 10Lec6. They are good friends 
of  ours and they are really amazing on stage, something between ESG and 
Bad Brains. We are currently working on producing their new album, you 
should really check them live.

My Everyth ing
My best Gig ever was Queens Of The Stone Age at the Elysée Montmartre 
venue in Paris. For me rock’n’roll is the best live music, and their sound 
was unbelievable. Nothing compares to the sound of a real band on stage.
Following on from single releases on prestigious labels such as DFA, DC recordings, 
Grand Central and I’m a cliché. Bot’Ox’s debut album, ‘Babylon by Car’, is out now

Every month 
we find out 
about the first, 
last and best-
ever gig of one 
of our favourite 
Artrocker acts. 
This month, 
electro duo 
Bot’ox let us 
in on their 
gigging history

Nathan Westley gets his 
jaws around Sharks’ James 
Mattock and Andy Bayliss  

When did the band form?
Andy: I think it was around 

mid 2007, but the band we formed 
then is not the same band as now, 
we were sixteen then and we’ve 
gone through a lot of  transition 
under the same name I guess. 
People rarely stick in the fi rst band 
they’ve formed, they usually go off  
and do other things, but we’ve just 
stuck at it.

Royal Leamington Spa is not 
the usual place people imagine a 
band to emerge from, was getting 
started diffi cult? 
James: Touring wise it’s probably 
the easiest place to emerge from, 
as you’re right in the middle of  the 
country, so you can go to Brighton 
for the day or to Manchester or 
wherever and you can go home as 
you cross paths on tour.
Andy: Unless you live in Portsmouth 
or Inverness then it’s all pretty much 
the same; it’s a small island but there 
is a plaque down the road from us 
which reads “This is the middle of  
the Midlands” so we are literally in 
the middle of  the country 

The name already seems like a 
natural fi t to your music.
Andy: I guess it kind of  depends on 
whatever you associate the name 
with musically I guess, Sharks isn’t 

particularly one thing or another 
really; it’s quite bland.  

You have an EP ‘Shadow of  
Hands’ coming out very soon, how 
was it recorded?
Andy: We went with the same guy we 
worked with on our previous 7” as we 
knew him and he knew what we were 
going for, so it was kind of a no-brainer 
and he was comfortable having us 
playing it live in a room until it felt right.

I suppose some people are going 
to make lazy Clash comparisons 
upon hearing it or seeing you live?
Andy: They’re a four piece, they have 
two guitarists and are a rock ‘n’ roll 
band. There are a lot of  other bands 

Sharks
New blood

we listen to more then The Clash 
but I suppose aesthetically when you 
look at us on stage it’s a similar set 
up so I guess I can understand why 
people would make that connection.  

How do you see yourselves 
fi tting into the current UK musical 
landscape?
Andy: We struggle to fi t in with the 
punk scene and we struggle to fi t 
in with the Indie scene and all the 
others too; we’re just out there doing 
our own thing so I guess it’s hard to 
pigeonhole us in that sense… it’s not 
as simple as ‘being inspired by The 
Sex Pistols so we are going to sound 
like The Sex Pistols‘. We’re infl uenced 
by many different things but we don’t 
necessarily need to sound like what 
we are infl uenced by.

You’re touring round Europe 
with The Gaslight Anthem soon, are 
you looking forward to playing your 
fi rst shows outside of  the UK?
James: Yes! It’s going to be our fi rst 
time playing in Europe and it’s with 
Gaslight who we did our last UK tour 
with, so there’s nothing to complain 
about there.

What are you striving for as a 
band?
Andy: We just want to be able to put 
out records and support them by 
playing shows, our expectations are 
pretty low to be honest; we don’t 
want to be U2! We usually let the 
music dictate what we are going to 
do next, we don’t sit down and pre-
empt things – we just write the songs 
and take it from there.

PHOTO: W
ILLY HUVEY
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been appearing in the magazine 
so it only seemed right that we get 
together - Artrocker have quite a big 
part to play in the amazing Offset 
festival where I’ve DJ’d the last 
couple of  years, we share a love of  
The Horrors who have remixed the 
last couple of  Charlatans singles, 
and also this magazine awarded ten 
out of  ten to the debut album by 
Hatcham Social, which I produced. 
Shit, it’s a surprise we’ve not got 
together sooner.

A more recent link was the fact 
I was asked to do a showcase for 
In The City in Manchester and I 
noticed Artrocker had teamed up 
with Same Teens to put on a few 
of  my favourite bands too - Blue 
on Blue are one of  the best new 
bands around and would have been 
my choice too. I put on Chapter 
Sweetheart, Electricity in Our 
Homes and Fiction, all of  whom I 

It’s great to be here on the 
pages of  Artrocker. It’s going 
to be good to pass on some 

of  what I’m listening to, bands I 
am producing and recording, and 
general/random thoughts I have. 
Perhaps like the new boy in class I 
should introduce myself  a bit.

There’s been a lot of  parallels 
with what I’ve been doing and what’s 

Tellin’ Stories…
…with Tim Burgess

This month National 
Treasure Eddie Argos 
takes time out from 
being the singer for Art 
Brut, Everybody Was In 
The French Resistance…
Now, Glam Chops, The 
Art Goblins, The English 
Travelling Wilburys, 
Future And The Boy and 
the Bass player in Keith 
TOTP and His UK Minor 
Celebrity All Star Backing 

Band (phew!) to pen a few words to Mr Axl Rose

An Open Letter To… 
or played them in a state of disrepair.

Do you know the other bands that were playing 
at this festival? Weezer, The Libertines, The 
Arcade Fire. These bands are a fucking joke 
compared to you. They all dream of having a song 
as good as November Rain, You Could Be Mine, 
Welcome To The Jungle, Estranged, Night Train, or 
Paradise City – songs which you just threw away 
with stadium rock posturing.

So Axl, let me tell you what you need to do. 
Put your house in order. You don’t need that many 
guitarists. Pick a couple of your favourites and 
size down a bit. Once you have a more manageable-
sized band (make sure to keep Tommy Stinson, as 
he was in The Replacements), start playing small 
secret shows and learn to enjoy yourself again. 
You will soon realise that you don’t need big 
gongs, fi reworks or bizarre covers of Pink Floyd’s 
The Wall to have a good show. Take it from me, 
your songs stand up on their own.

Basically Axl, what I’m saying is that you used 
to be in the best rock and roll band in the world, 
and you still can be. You just need to remember 
where you came from. Once you’ve got yourself 
order again you can start telling everybody to 
fuck off again and I will have your back.

Oh and one other piece of advice, one that my 
brother was shouting at you at the festival: When 
you use a megaphone you have to hold the button 
down to make yourself heard.

All the best
Eddie Argos

Dear Axl Rose.
Let me start off by saying I am a fan of your 

work. You have many fi ne songs. I also like the 
fact that you tell everybody to fuck off all the 
time. My younger brother found this inspiring 
growing up - it helped him fi nd his voice in the 
world.

Unfortunately, I’m writing to you with 
regard to your recent appearance at the Reading 
Festival. I was in attendance with my brother 
and his best friend Tom. It was the fi rst time 
either of them had seen you play. Although they 
enjoyed it (they were perhaps the only two people 
singing along to songs from Chinese Democracy), 
I felt the performance a little lacking. Don’t 
get me wrong, I still think you rocked the fuck 
out, but you have some of the world’s greatest 
songs in your arsenal and you left them unused 

recommend you listen to before we 
meet again.

Lots of  people have been 
inspired to form bands when they 
look back at bands who make music 
that they love, and recently I started 
to think about starting a record label 
and therefore began to think about all 
the great record labels I have loved. 
Factory (the best one) had more of  
an eye on their catalogue numbers 
than their accounts and it showed 
with the music they put out. Bands 
like Section 25 would be overlooked 
by anyone else but were given a roof  
over their heads. Postcard, Fast, Small 
Wonder, Rough Trade all represented 
the best music of  the times when 
indie was a style of  label rather than 
a type of  music. More than ever in 
the last few years it seems like there’s 
an excitement around about music 
and bands that can match the hype 
with some amazing music. So, the 

time just seemed right to start a label 
up and see what happens. 

I’ll be keeping you informed of  
how it’s coming along but for now 
may I introduce to you to my brand 
new label... O Genesis.

October fi nished with one of  my 
favourite nights for a long time - I’d 
been asked to curate a gig for Topman 
CTRL which was a fundraiser for the 
iconic Salford Lads Club. Everyone 
I wanted to play, played - Factory 
Floor, who played the best gig of  In 
The City, brought their teeth rattling 
arpeggiated dance noise, it meant I 
could watch Hatcham Social for the 
fi rst time in way too long, and Stephen 
Morris from Joy Division came down 
to play records. Mark Collins and I 
did a Charlatans acoustic set and our 
mutual friends Same Teens spun some 
tunes too. Anyway that’s it for now. 
Tra,
Tim x 
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it would be someone like Arthur 
Russell, who changed genres 
with each record but retained an 
everyday warmth and emotion to his 
songwriting. 

6. What new bands have been 
playing on your stereo lately and 
can we expect to see any of  them 
supporting you on your upcoming 
tour?
I’ve been listening to the electronic 
artists James Blake and Joker, but 
also enjoying the American lo-fi  
experimentalism of  Julian Lynch, 
Ducktails, Emeralds and Oneohtrix 
Point Never. A friend gave me 
Frankie Rose & The Outs’ new 
album, which I also really like.

In terms of  British bands, I 
tried to get Veronica Falls to play 
with me but, in the end, it would’ve 
been too expensive to take another 
full band on the road, so I’ve asked 
Gravenhurst, who I think is severely 
under-rated. 

7. Talking of  live shows, you’re 
back on the road, but what’s been 
your strangest gig or on the road 
experience?
Being assaulted by a stage invader 
at the Kentish Town Forum who 
wrestled me to the ground during 
a fund-raiser for the No Surrender 
charity. He insisted he loved me as I 
began to choke.

8. Your fan base seems like a very 
dedicated bunch, and almost cult-
like in their love of  you and your 
music, have you ever received any 
unusual fan gifts?
Robotic Pandas with fl ashing red 
eyes and an eerie metallic groan.

9. Since you appeared on your 
fi rst-ever front cover, here in 
Artrocker way back in 2005, 
you haven’t been photographed 
without a hat, have you ever 
thought of  ‘doing a Liam 
Gallagher’ and designing your 
own fashion line specialising in 
hats?
Nope. 

10. Finally, what’s been the 
funniest rumour you’ve ever read 
about yourself?
That I was on drugs.

Paul releases single ‘Our Lady of  
Lourdes’ on 1 November on his own 
label Billingham Records, and will 
be touring the UK from 23 November.

My First My Last, My Everything
My First
The fi rst gig I ever went to was a 
French mainstream artist called Julien 
Clerc. It’s not really funky to say that, 
but I was eight and my mother took me 
there, so I guess it gives me an excuse

My Last
The Last gig I saw was from a band 
called 10Lec6. They are good friends 
of  ours and they are really amazing on stage, something between ESG and 
Bad Brains. We are currently working on producing their new album, you 
should really check them live.

My Everyth ing
My best Gig ever was Queens Of The Stone Age at the Elysée Montmartre 
venue in Paris. For me rock’n’roll is the best live music, and their sound 
was unbelievable. Nothing compares to the sound of a real band on stage.
Following on from single releases on prestigious labels such as DFA, DC recordings, 
Grand Central and I’m a cliché. Bot’Ox’s debut album, ‘Babylon by Car’, is out now

Every month 
we find out 
about the first, 
last and best-
ever gig of one 
of our favourite 
Artrocker acts. 
This month, 
electro duo 
Bot’ox let us 
in on their 
gigging history

Nathan Westley gets his 
jaws around Sharks’ James 
Mattock and Andy Bayliss  

When did the band form?
Andy: I think it was around 

mid 2007, but the band we formed 
then is not the same band as now, 
we were sixteen then and we’ve 
gone through a lot of  transition 
under the same name I guess. 
People rarely stick in the fi rst band 
they’ve formed, they usually go off  
and do other things, but we’ve just 
stuck at it.

Royal Leamington Spa is not 
the usual place people imagine a 
band to emerge from, was getting 
started diffi cult? 
James: Touring wise it’s probably 
the easiest place to emerge from, 
as you’re right in the middle of  the 
country, so you can go to Brighton 
for the day or to Manchester or 
wherever and you can go home as 
you cross paths on tour.
Andy: Unless you live in Portsmouth 
or Inverness then it’s all pretty much 
the same; it’s a small island but there 
is a plaque down the road from us 
which reads “This is the middle of  
the Midlands” so we are literally in 
the middle of  the country 

The name already seems like a 
natural fi t to your music.
Andy: I guess it kind of  depends on 
whatever you associate the name 
with musically I guess, Sharks isn’t 

particularly one thing or another 
really; it’s quite bland.  

You have an EP ‘Shadow of  
Hands’ coming out very soon, how 
was it recorded?
Andy: We went with the same guy we 
worked with on our previous 7” as we 
knew him and he knew what we were 
going for, so it was kind of a no-brainer 
and he was comfortable having us 
playing it live in a room until it felt right.

I suppose some people are going 
to make lazy Clash comparisons 
upon hearing it or seeing you live?
Andy: They’re a four piece, they have 
two guitarists and are a rock ‘n’ roll 
band. There are a lot of  other bands 

Sharks
New blood

we listen to more then The Clash 
but I suppose aesthetically when you 
look at us on stage it’s a similar set 
up so I guess I can understand why 
people would make that connection.  

How do you see yourselves 
fi tting into the current UK musical 
landscape?
Andy: We struggle to fi t in with the 
punk scene and we struggle to fi t 
in with the Indie scene and all the 
others too; we’re just out there doing 
our own thing so I guess it’s hard to 
pigeonhole us in that sense… it’s not 
as simple as ‘being inspired by The 
Sex Pistols so we are going to sound 
like The Sex Pistols‘. We’re infl uenced 
by many different things but we don’t 
necessarily need to sound like what 
we are infl uenced by.

You’re touring round Europe 
with The Gaslight Anthem soon, are 
you looking forward to playing your 
fi rst shows outside of  the UK?
James: Yes! It’s going to be our fi rst 
time playing in Europe and it’s with 
Gaslight who we did our last UK tour 
with, so there’s nothing to complain 
about there.

What are you striving for as a 
band?
Andy: We just want to be able to put 
out records and support them by 
playing shows, our expectations are 
pretty low to be honest; we don’t 
want to be U2! We usually let the 
music dictate what we are going to 
do next, we don’t sit down and pre-
empt things – we just write the songs 
and take it from there.

PHOTO: W
ILLY HUVEY
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REVIEWS: The only monthly to review  
over 100 Singles & Albums
Whilst others choose to concentrate on only major releases we 
continue with our ethos of  reviewing releases large and small no matter 
if  its self  released by the band themselves or by a major record label. 
We are the ultimate buying guide for new music releases each month 
including re-releases and DVDs. The single to us is still as important 
than ever and whilst other titles ignore the single due to finding limited 
advertisers for this release format we grab this format with both hands. 
How can new bands break through without the single?

CD COVERMOUNTS Free CD every issue
We have a CD Covermount on every Issue. We compile the hottest 
bands around that month and provide our readers with the perfect 
album to compliment their reading pleasure. We also do offer clients 
the opportunity to sponsor our compilations as well as curating them 
for their sole use. We also allows clients to have their own releases 
covermounted on our front cover. We have in the past covermounted 
5” & 7” Vinyl as well as CD Singles, EPs and Album Samplers.

FASHION
Fashion and Music go hand in hand they work and influence each 
other. Therefore fashion is a very important to Artrocker Magazine and 
our readers. This is no token fashion section at the back of  magazine, 
our two main fashion sections both arrive in the first third of  the 
magazine and centre pages of  every issue. Our fashion team guide our 
readers on what they should be buying and wearing each month as 
well as taking the key garments they should be wearing and putting an 
artistic twist on them to really get the mind open to fashion. 

ROCK THE LOOK
Fashion Buying Guide

COLLISION
Where Music, Art 
& Fashion Collide

GAMING
Our Gamesrocker section has been running for over 2 years now 
and never has it been more important. Our readers are gamers and 
with gaming being a bigger part of  everyone’s life there is a need to 
guide people to what’s 
good and what is not. 
Our games team give 
our readers the most 
credible guide to the 
new game releases 
every month and also 
go one step further too 
by interviewing the 
game designers behind 
the releases they regard 
so highly. If  you have a game coming out then our readers will want to 
know about it, they are just waiting to be told about it.

ART
As our name suggests 
art is key to all things 
Artrocker. Art has a 
strong influence over 
everything we do and our 
stand alone Art section 
depicts art images from 
the latest exhibitions 
rocking our world.
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plimsoll, from a 
selection, barratts 
(barratts.co.uk)

radical 
rebel shirt, 
£55, levi 
(levi.com)

classic Specs, 
£18, topman 
(topman.com)

519 Skinny 
black stretch 
jeans, £90, 
levi (levi.com)

check shirt, 
£36, next 
(next.co.uk)

timex digital 
watch, from a 
selection, Urban 
outfitters (urban 
outfitters.co.uk)

Fred perry wallet, 
£20, house of 
Fraser (houseof 
fraser.co.uk)

Urban outfitters 
(urbanoutfitters.co.uk)

Shearling boot, £135, 
Jones bootmaker

(jonesbootmaker.com)

Sharman zip boot, £135, 
French connection 

(frenchconnection.com)

mukki boot,  
£115, ted baker  
(tedbaker.com)

beSt  
bUyS

three of the best MeN’s boots
Step to it, your wardrobe needs a pair of these

take note
of this impressive 
knuckle duster 
clutch bag, £39.99, 
from the Feisty 
range by religion 
at chemical Uk 
(chemicaluk.com) 

looking good
French connection’s mens a/W collection has 
certainly got some swagger. take a look online 
for the full wardrobe (frenchconnection.com) 
model wears: croft Vintage leather Jacket 
£325, black Vintage hoody £65, Sian narrow 
Fit Jeans £50

All wrapped up
your shortlist of musically inspired gifts  
for a ‘proper crimbo!’ 

Fill me up 
i love the illustration 

on this cute 
stocking from 

h&m’s new 
home range, 

available from 
november 
(hm.com)

We take a look at Chickenhawk’s wardrobe and re-create their look,  
plus we select the best fashion buys

rock the look

From a selection, asos (asos.com)

From a selection,  
river island 
(riverisland.

co.uk)

Frank shoes, £62, office 
(office.co.uk)

pin Up badge 
set, £6 for 3, 

topman 
(topman.com)

lambretta lcd watch, £50, 
(Jacamo.co.uk)

Quilted jacket, boxfresh 
(boxfresh.co.uk)

➔

✚

FaShion

Collision

Photography James Mountford
Styling & Art Direction Lara Ferros
Hair Gow Tanaka @ Punishment Ltd using Schwarzkof
Make up Clare Read @ Caren using Mac Make up
Styling Assistant Alex Knowlden
Models Irina M @ Select & Ethan James @ Storm Models

shirt by Topman; trousers by Original Penguin; belt by Burberry Prorsum

tougher to master and the days of  
making streaking runs through the 
centre of  the park are over, as PES 
mirrors the real-life football.” That 
doesn’t bode well – it’s traditionally 
the best bit of  the game!

Unfortunately, this ethos seems 
to sum up the approach that both 
games have taken this year. Cut out 
joyful, free-wheeling goal scoring 
and replace it with interminable 
midfield play. By striving for realism 
at the expense of  entertainment, 
Konami and EA have neutered the 
very raison d’etre of  console football 
games. And just like Big Cheese 
Premier League matches that get 
billed as CLASH OF THE TITANS, 
the Pro Evo v FIFA battle ends up a 
snore-draw.

Sure, FIFA 11 looks slick enough 
with all the official kits and team 
names, top players have had the 
own unique movements and skills 
expertly captured and realised on 
screen. But although EA have added 
some nice touches such as tussling 
mechanics that allow for more 
convincing on-the-ball battles, in 
terms of  playability FIFA 11 takes 
giant leap backwards. 

New 11-a-side online play 
has the potential to be hugely 
entertaining, but only if  you have 
a group of  friends organised into 
a team, otherwise the whole game 
is spent watching 11 glory-hunters 
trying to hog the ball and running 
into defensive brick walls – EA seem 
to have slowed the whole game 

down and made it harder to score.
The AI has also been tweaked, 

but whilst opposing team members 
seem to pre-empt where you’re 
passes are headed, your own team 
stand staring at the daisies. For 
some reason, nippy players such 
as Antonio Valencia struggle to 
outpace lumbering sluggards like 
Titus Bramble. Defences need to be 
unlocked with painstakingly crafted 
attacks, but even then mastering 
the shooting system is an arduous 
process. The ‘Personality +’ system 
allegedly means that the players 
attributes are now more accurately 
reflected in the game, but this places 
more emphasis on the team you 
choose to play rather than how you 
play, and it feels like no matter how 
you aim, too much is dependent 
on the skill level of  the player. A 
problem if  you are a fan of  anyone 
other than the big teams.

By going for realism so 
ruthlessly, EA have killed the 
very thing that made FIFA 10 so 
enjoyable. It only underlines the 
implicit hazards of  tinkering with 
the game every year. Nevertheless, 
FIFA was released last month to the 
usual fanfare and critical acclaim. 
One suspects that it could be a 
case of  The Emperor’s New, with 
reviewers bestowing praise for fear 
of  thinking that the inferiority lies 
with their own ability.

Meanwhile, the people at 
Konami claim to have gone all out 
to reinvigorate the flagging Pro 

linear structure. Although it starts 
dramatically with a scramble up a 
falling starship, it never really feels 
like you can make a false move. By 
just vaguely swirling the stick around 
and clicking the buttons, Monkey 
will inevitably progress across the 
screen. For some reason Namco 
Bandai seem diametrically opposed 
to the idea of  any semblance of  a 
sandbox game – Monkey can’t even 
jump over tiny blocks in front of  
him or drop down off  ledges and 
instead has to slavishly follow a 
clearly illuminated path. For gamers 
accustomed to the ‘grabbable’ 
world and destructible scenery 
of  Crackdown, or the freerunning 
splendour of  Assassin’s Creed, 
this makes for a rather cosseted 
experience. 

Regardless, climbing in Enslaved 
is still dynamic and there is a nice 
fluid rhythm to propelling Monkey 
from handhold to handhold. There 
is also a refreshing puzzle-solving 
element to the game – as you 
encounter dormant mechs, a plan 
of  attack is needed to outfox their 
superior strength; elsewhere, after 
struggling to find a climbing route 
you realise that you need to throw 
Trip up to a higher ledge and get her 
to let down a ladder. 

Game time is divided between 
navigating the obstacle-strewn 
urban wasteland and intense 
battle sequences. With similar 
Crackdown-style floating orbs to 
be collected for upgrades, you 
can enhance Monkey’s fighting 
capabilities, furnishing him with 
more powerful attacks activated by 
button combinations in the usual 
hack n’slash manner. Get it right 

and enemies are finished in a mini-
cutscene flourish.

Aside from its quibbles, 
the game does have plenty of  
redeeming features. It’s immensely 
playable for starters, also level 
design is superb. Whether it’s the 
eerie quiet of  long-overgrown 
offices, Trip’s tealight-decorated 
hilltop homestead, or simply 
encountering deer prancing through 
deserted apartment blocks there 
is definitely an enchanting quality 
to Enslaved. One of  the game’s 
other strong points is the novelty of  
having a cohort – watching Trip and 
Monkey’s relationship blossom from 
one of  Hobbesian convenience 
to genuine co-operation is a 
sterling example of  good story 
development in games.

However, though on the one 
hand the filmic camera angles and 
nice transitions between the scenes 
do lend the game a certain gravitas, 
unfortunately, at times levels 
actually feel more like film sets 
with invisible barriers than areas 
that can be explored. This becomes 
annoying when having to hack and 
slash past high-powered mechs with 
no option of  taking another route if  
it gets too hard.

As spud-faced funnyman Dara 
O’Briain put it on Charlie Brooker’s 
Gameswipe, “Games deny you 
content. If  you’re not good enough, 
then you don’t get to the latter 
parts of  the game. That doesn’t 
happen in any other media.” Though 
undoubtedly a result of  time and 
manpower constraints, until more 
games offer a higher degree of  
freedom, they simply cannot claim 
to be pushing any boundaries. 

Enslaved: Journey To 
The West
Namco Bandaii

The Good: Beautiful level design – 
good melee mechanics – nice flow 
to climbing
The Bad: rigid directional system 
– repetitive action – cannot choose 
own route
Rating: 7/10

Though heralded as a glimpse 
of  the gaming future, Enslaved: 

Journey To The West is actually 
quite an old-fashioned game. 

Enslaved follows the tale of  an 
agile brute called Monkey, a sullen 
wild man who has been imprisoned 
by robot slavers and freed by new-
age hacker Trip. The player has to 
help Monkey fight and climb his way 
to freedom, clambering across a 
crumbling but beautifully overgrown 
New York, outwitting hordes of  
mechanised robots leftover from 
some unspecified human holocaust.

For all its promise though, 
Enslaved doesn’t quite live up to 
it’s billing, and like far too many 
games, it suffers from a rigidly 

Evolution Soccer series, and seem 
to have met with some success if  
the same newspaper reports are to 
be believed. ‘Let’s hope it lives up 
to all of  our expectations’, says Jim 
Beglin on the commentary. The fact 
that it doesn’t could be a case of  
the commentators curse, or more 
realistically, just further evidence 
that the series is stuck in a terminal 
decline.

PES 2011 suffers from many 
of  the same fundamental gameplay 
problems as FIFA, but has a slightly 
different flavour of  frustration. 
Whilst passes in FIFA seem to get 
stuck in some sort of  airborne gloop, 
PES seems to have taken inspiration 
for their ‘Total Control’ 360-degree 
passing system from a blunderbuss, 
with players repeatedly firing off  
bizarre passes at random angles. 
Admittedly, after a bit of  getting 
used to it PES 2011 does seem to 
have slightly more convincing ball 
movement, but for a series that used 
to have a practically perfect physics 
engine this is disappointing. 

Both games seem to make 
excessive demands for ‘adjustment 
time’ – consequently any fan 
looking for some pick-up-and-
play tournament action is going 
to be highly unimpressed. It’s one 
thing suffering insipid England 
performances on the TV, but when 
you are apparently participating 
in vast swathes of  boring digital 
football, it’s hard not to feel some 
sort of  existential anguish.

This year, football game fans 
are essentially faced with the same 
choice that South Park students had 
when selecting a mascot: a Giant 
Douche or a Turd Sandwich. Next 
time, it would be nice to see someone 
take a punt on making a fun, instantly 
playable football game, unfettered by 
chin-stroking pretensions of  ‘realism’ 
that can inject some joie de vivre into 
the genre.

A wiser choice than either FIFA 
11 or PES 2011 would be downloading 
Sensible World Of Soccer…or better 
still, dusting off  those boots and 
heading down the park. 

Gamesrocker
FIFA 11
EA Sports

The Good: Slick menus – official 
licences – good tussling mechanics
The Bad: Tremendously boring 
– sluggish pace – overly dominant AI
Rating: 5/10

Pro Evo 2011
Konami

The Good: Better facial likenesses 
than FIFA – decent shooting system
The Bad: Bizarre passing system – 
overall gameplay generally awkward
Rating: 5/10

Let’s get this right out there in 
the open from the start: some 

games are boring. No matter how 
nice they look and how much effort 
has gone into crafting them, they 
can be as pretty as a peacock but 
if  the gameplay isn’t right, it’s not 
going to hold your attention. And at 
the risk of  sounding blasphemous, 
the latest crop of  football games are 
so dispiriting that both could cause 
you to look at your console with a 
mixture of  sadness and regret and 
wonder wistfully what you’re doing 
with your life.

Take a look at the PES 2011 
press release. Uh oh…what’s this: 
“Dribbling and close control are 
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2	ARTROCKER MAGAZINE 
DIGITAL 
Each issue of  the magazine is also produced 
digitally so people can download the issue and 
read in the go on their iPad, iPhone or simply save 
it to their computer desktop and read at their 
comfort. This also allows international readers 
to get their issue without any shipping delays 
to Australia, USA or Japan for instance. 

The beauty of  the digital issue is that all the 
advertisements link to the URLs stated on the advertisements or any 
URL you would like us to embed in the advert. Thus with one click a 
digital reader could be on iTunes buying the release or on a shopping 
page buying the pair of  jeans featured in the advert. 

All advertising placed in the print issue goes into the Digital Issue at 
no extra cost. 

DIGITAL SPECIAL EDITIONS 
2011 sees the launch of  special one off  issue’s of  Artrocker Magazine 
in Digital format. These will be dedicated to particular bands and sub 
genres. These will include exclusive video content, music streaming 
and free downloads as part of  the digital publication. 

3	ARTROCKER SOCIAL 
NETWORKING

All posts on www.artrocker.tv are driven out to our social networks 
so we can reach and connect with online users in the most dynamic 
ways possible. We also do specific campaigns running through social 
networks in order to increase the awareness of  clients pages on such 
networks etc. If  your looking to explore Social Networking further then 
look no further.

4	WWW.ARTROCKER.TV 

This is the online home of  Artrocker and has been nominated for 
several web design awards. It has a strong video focus via our very 
own TV player but also boasts up to the minute music news as well as 
in-depth features. We also run the most comprehensive online reviews 
section of  all the new releases each week as well as reporting on all the 
buzz gigs. Fashion & Gaming are very popular blogs on the site as our 
team guide you to all the latest happenings and our free MP3s section 
gives something back to our loyal online followers. We offer all forms 
of  advertising online from video pre-rolls to home page takeovers and 
everything in between. Best way to experience all of  this is get yourself  
to www.artrocker.tv and have a look for yourself. 

THE STATS
ONLINE UNIQUE USERS	 50,000 
MONTHLY PAGE IMPRESSIONS	450,000 

RATE CARD 
STANDARD AD FORMAT 	 728 x 90 pixels	 £13 cpm 
STANDARD AD FORMAT 	 300 x 250 pixels	 £15 cpm 
STANDARD AD FORMAT 	 120 x 600 pixels	 £12 cpm 
VIDEO PRE-ROLL 		  £25 cpm 
INTEGRATED EDITORIAL/SPONSORSHIPS 	 POA 
ADVERTORIALS 		  POA 
HOMEPAGE TAKEOVER 		  POA
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http://content.yudu.com/Library/A1psq9/ARTROCKERDEC2010/resources/index.htm?referrerUrl=http%3A%2F%2Fwww.yudu.com%2Fitem%2Fdetails%2F243517%2FARTROCKER-DEC-2010
http://www.myspace.com/artrockermagazine
http://twitter.com/artrockertv
http://www.facebook.com/artrockerofficial
http://spotifyplaylists.co.uk/2010/06/02/artrocker-100-greatest/
http://www.artrocker.tv/


5	ARTROCKER WEEKLY 
E-CAST NEWSLETTER 

We send an e-cast newsletter to 
25,000 subscribers every Wednesday. 
This includes a new editorial from 
our editor in chief  every week as well 
all the latest news not only from the 
Artrocker world but the whole world of  
cutting edge music and fashion. This is 
a key way of  pushing online users to 
specific websites including yours.

 We offer e-cast banner adver-
tisements and advertorial content 
within this weekly mailout so we 
can deliver your message right into 
the right people’s inbox.

6	ARTROCKER RADIO
Broadcast live at 5pm every Monday on Resonance FM and online 
at www.resonancefm.co.uk Artrocker Radio is the most cutting edge 
music show in the country. This is where bands really do get their 
first ever radio play and this shows off  our cutting edge stance to the 
maximum. This is a real opportunity to work with us in pushing new 
talent. Integrated coverage on many creative levels is available here, 
Get in touch to find out more. 

7	ARTROCKER LIVE 
EVENTS
We offer involvement in Live Events on all sorts of  levels ranging from 
our own live events to curating bespoke events to meet your every 
need. Our current regular live events include hosting venues at The 
Camden Crawl and The Great Escape, Running the main stage at Offset 
Festival, Hosting the Signing Tent at Underage Festival and New Bands 
Stage at 1234 Festival. This is all on top of  our own annual indoor 
festival and regular in house gigs and club nights. We also organise our 
own tours across the UK and 2011 sees the launch of  the Artrocker 
Awards and associated tour. 

8	ARTROCKER FILMING 
SERVICE

Artrocker film service provides new, 
creative and, above all, quality film 
content to the music and fashion 
industries. This ranges from live 
streaming of  gigs to music videos to 
branded content and more! Our team 
is made up of  the most talented and 
creative film personnel in the business. 

FULL LIST OF SERVICES PROVIDED BY  
ARTROCKER FILM SERVICES
• Live Event Filming 
• Live Streaming Of  Gigs/Events/Festivals
• Music Videos 
• Branded Music Videos & Content 
• EPKs 
• Documentaries/Interviews 

TAILOR MADE QUOTES TO MEET ALL YOUR NEEDS
Everyone has their own budget so we tailor each project around your 
needs making sure we hit time deadlines and produce what you want 
on budget. 

GUARANTEED COVERAGE ON ARTROCKER.TV
A unique attribute to Artrocker Film is that anything we film we 
guarantee to show on Artrocker.TV which has over 50,000 unique 
users and generates over 450,000 monthly page impressions. So when 
you work with us you already have a guaranteed audience. 

9	ARTROCKER 
CONTRACT PUBLISHING
We offer a full range of  Contract Publishing Services ranging from 
doing absolutely everything and providing clients with publication all 
of  their own to selective services such as advertising and sponsorship, 
editorial content, and design and layout. 

Here are some examples of  clients who we work with in this area:

CLICK HERE TO WATCH 
OUR SHOW REEL
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http://www.artrocker.tv/tv/article/artrocker-film-service-is-here
http://www.artrocker.tv/tv/article/artrocker-film-service-is-here


10	ARTROCKER BOOK 
PUBLISHING
2011 sees the launch of  our book publishing division and we are doing 
it in style. Our first release is a book of  music photography by legendary 
photographer Gavin Watson called “I Forgot - Lost in Music”. This is 
the first time any of  his music photographs have been published in a 
book and range from images of  The Cult, Madness, Morrissey, James 
Brown and more. There are further plans in place to release more books 
moving forward all of  which offer unique sponsorship opportunities. 

11	ARTROCKER AWARDS

These are set to take place in September 2011 in a secret London 
location. This will be an awards with a difference – this is back to 
the rock’n’roll ethics of  award ceremonies. There will also be an 
Awards Tour to take place along side this event with full sponsorship 
opportunities available throughout the ceremony and tour.

GET IN TOUCH!
Chris Hornby 
Commercial Director 
Artrocker Magazine Ltd
Tel: 07855 968189 
Email: chris@artrockermagazine.com

‘I FORGOT…’
Lost In Music

Gavin Watson

A  W  A  R  D  S

2 0 1 1
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ADS PRODUCTION 
CONTACT
Copy to be sent to: copy@artrockermagazine.com

FTP address:	 ftp://ftp.artrockermagazine.com
username:	 artrockermagazine.com_public
password:	 artrocker09

General Page Specs (width x height)
Trim:	 213mm x 297mm
Type:	 186mm x 271mm
Bleed:	 219mm x 303mm

File formats accepted
PDF:	 Fonts embedded. CMYK images at least 300dpi
TIFF:	CMYK 300dpi
JPG:	 CMYK 300dpi
EPS:	 Fonts converted to outlines. CMYK images at least 300dpi.

Richard Lucas
Email: rich@artrockermagazine.com
Tel: 07786 305899

Artrocker Magazine Production
16 Cholmeley Place, Reading, BERKS RG1 3NH

DIGITAL AD SPECS
Website Leaderboard
Dimensions 	 728 x 90 px
File Size: Gif  	 20K max
File Size: Flash 	 30K max

Website MPU
Dimensions 	 300 x 250 px
File Size: Gif  	 20K max
File Size: Flash	 30K max 

E-cast Banner
File Type	 JPEG / GIF/ Animated GIF
Dimensions: 	 490 x 95 px
File Size: 	 40K max
Please supply URL to click through to if  link is not embedded in artwork.

PRINT AD SPECS
FULL PAGE
Trim: 	 213 x 297 mm
Type: 	 191 x 267 mm
Bleed: 	 219 x 303 mm

DPS
Trim: 	 426 x 297 mm
Bleed: 	 432 x 303 mm
(Please be aware that Artrocker Magazine is perfect bound and bear this in 
mind when designing your DPS.)

HALF PAGE HORIZONTAL (FULL BLEED)
Trim: 	 213 x 145 mm
Type: 	 186 x 135 mm
Bleed: 	 219 x 155 mm

HALF PAGE HORIZONTAL (BOX)
Trim: 	 186 x 135 mm

HALF PAGE VERTICAL (FULL BLEED)
Trim: 	 104 x 297 mm
Type: 	 92 x 274 mm
Bleed: 	 114 x 303 mm

HALF PAGE VERTICAL (BOX)
Trim: 	 92 x 274 mm

QUARTER PAGE
Trim: 	 92 x 135 mm

All measurements are 

width x height

and in

millimetres

Half Page 
Vertical 

(Full Bleed)

Half Page 
Vertical

(Box)

Half Page Horizontal
(Full Bleed)

Half Page Horizontal
(Box)

Quarter
Page

Quarter
Page

Quarter
Page

Quarter
Page

Page 8

MEDIA PACK 2011


